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•  Sharing your email address 
•  Webinar evaluation at http://

tinyurl.com/yg68rfq 
•  Site orientation 
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•  The term used for preparing your 
website to rank high in searches. 

•  Simple steps that work together to 
improve your search rank and 
usefulness. 



•  Words / phrases people use to search 
•  Base for getting found 
•  Relevant to website content 



•  Entrepreneur Magazine Keyword 
Research Tool 

•  Google AdWords Keyword Tool 
•  Wordtracker 
•  AdGooroo  





•  Unique, accurate page titles 
•  Use the "description" meta tag 
•  Use the "keywords" meta tag? 
•  Use heading tags appropriately 
•  Use alt tags on images 
•  Offer quality content and services 









•  Give structure to the page content 
•  Six sizes of heading tags  

– <H1> most important  
– <H6> least important 

•  Use similar to an outline  
•  Use only where it makes sense.  



Area Attractions Maps 



•  People go to the web for it 
•  Search engines are designed to find it 

– Fresh 
– Unique 
– Quality 

•  Write for people 



•  Unique, accurate page titles 
•  Use the "description" meta tag 
•  Use the "keywords" meta tag? 
•  Use heading tags appropriately 
•  Use alt tags on images 
•  Offer quality content and services 

Keyword Rich 



•  Be succinct 
•  Write for scanability 
•  Use keywords in your content 



•  Concise 
– Limit a page to one topic 
– BLUF 

•  Concrete 
– Avoid words with out a specific meaning 
– Concentrate on keywords 

•  Clear writing 
– Actionable content 
– Active voice 
– Favor clear over clever 



•  Two or three levels of headlines 
•  Highlight keywords 

– Use links to split into multiple pages 
•  Bulleted lists 
•  Short paragraphs - one idea per page 
•  Inverted pyramid style of writing  
•  Half the words (or less) of conventional 



•  Here is your chance to include 
keywords in a way that really matters 

•  Vary the words you use 
•  Clarity comes first, keywords second 



Google's Search Engine Optimization 
Starter Guide - additional topics  
– Improve the structure of your URLs 
– Make your site easier to navigate 
– Write better anchor text 
– Optimize your use of images 
– Make effective use of robots.txt 
– Be aware of rel="nofollow" for links 
– Promote your website in the right ways 
– Make use of free webmaster tools 
– Take advantage of web analytics services 



•  Google Webmaster Central 
•  Bing Webmaster Center 
•  Useit.com 



•  Don’t forget to mark your calendars 
with the dates of the upcoming 
webinars – 2nd Thursday 

•  April 8th – Getting Your Community 
Ready for Entrepreneurship 
Development 

•  Evaluation- http://tinyurl.com/yg68rfq 


